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THE DESIGNER-READER-DATA TRINITY

Informative Persuasive

Visual art
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EXPOLARTORY VS EXPLANATORY

Ex plon Explain
Conﬁrm Inform
and and
Analyse Persuade
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INFOGRAPHIC VS DATA VISUALIZATION
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SPARE THE BRAINPOWER
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SUMMARIZE INFORMATION

|__Map | Sateliite | Hybrid | Terain Ji __Map | Satellite | Hybrid | Terrain
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BREAKING CONVENTIONS
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CLEANIT UP
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SELECT THE APPROPRIATE TOOL

New Marriage Rate by Education

Number of newly married adults per 1,000 marriage eligible adults

61.5
“En
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41.4 42.5
35.9 36.5

30.1
26.8
23.4

All Less than High Some Bachelor's
high school college degree or
school graduate more
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New marriage rate by education

Number of newly married adults per 1,000 marriage eligible adults

Bachelor's degree or more 62 0\/.
57
Some college 43 Gummmn
High school grad 36 @ 37
30
Less than high sChoOl 27 @ %
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SUPPORT DECISIONS BETTER

Price has declined for all products on the market
since the launch of Product C in 2010

Average Retail Product Price per Year
$500 -

$400 -
$300 -
$200 -

$100 -

$0 -

Product A Product B Product C Product D | Product E
w2008 =2009 =“2010 = 2011 =2012 =“2013 = 2014
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To be competitive, we recommend introducing our product below
the $223 average price point in the $150-$200 range

Retail price over time
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KEEP IT SIMPLE

Your New Health Care System
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MINIMIZE NOISE
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DEFINE YOUR AUDIENCE

= What do colours mean?
= Which direction the reader used to reading?
= Which icons iIs the user familiar with?

= Readers are inside or outside industry?

ERGOMANIA.EU
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CONTEXT OF USE

= What information do readers need in order to be
successful?

= How much detalil do they need?

= How long does she have to make it effective?

ERGOMANIA.EU
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UNDERSTANDING THE DATA STRUCTURE

= Is it a time-series? A hierarchy?
= How many dimensions does it have?
= Which are the most important ones?

= What sort of relationships do they have (e.g., one-to-one or
many-to-many)?

= How variable are they?

= Are the values categorical? Discrete or continuous? Linear
or non-linear? How are they bounded?

= How many categories are there?

ERGOMANIA.EU
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DATA TYPES

= Nominal

= Categorical

= Ordinal

= Interval

= Temporal

= Geographical

= Relational

ERGOMANIA.EU
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DEFINE BETTER GOALS

= Show the sales figures / Show which product lines are
performing the best and the worst in each region, for each
of the last five quarters

» Compare the demographics of Twitter and Facebook
users / Compare the ages, education, and income levels of
Twitter and Facebook users

= Show a timeline of the performance of every NFL team for
the 2011 season / Allow users to compare individual
performance metrics for any pair of teams or for the entire
league for the 2011 season

ERGOMANIA.EU
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PREATTENTIVE FEATURES
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Shape Curvature Added Marks Enclosure

Color Value Color Hue Position Spatial Grouping
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- 0000000000000
Example Encoding Ordered  Useful values Quantitative Ordinal (ategorical  Relational

position, .
@98 i infinite Good Good Good Good
. optional o
1,2,3A,B,C  textlabels alpha or num infinite Good Good Good Good
-_ length yes many Good Good
e ® ‘ size, area yes many Good Good
/ — angle yes medium Good Good
pattern
I 5 e e Geod e
igh
—— b::d?lets's yes few Good
saturation,
... brightness ye few Good

... color no few (<20) Good
‘ . ’ shape, icon no medium Good

i =  pattern texture no medium Good
‘. ‘-|-‘ (eo':‘(::i::"‘ no infinite Good Good
— — — — line pattem no few Good
.SE.: line endings no few Good
= line weight yes few Good
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VISUAL PROPERTIES BY TYPES OF DATA

Ordinal Quantitative

weight,
boldness
saturation,
brightness text labels
enclosure,
connection

line pattern

ERGOMANIA.EU

Relational
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REPRESENATION AND REALITY

Inherent properties

Learned conventions

& CSS3 READINESS

/ / / 2011

[
-III ergomania.eu
AAAAAAAAA




MULTIPLE WAYS TO HIGHLIGHT
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QUANTITATIVE REPRESENTATION BY
LENGTH AND POSITION

Weekly Statistics Q Usage Overview

d. -
C. 1

d.—
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GRAPH IS NOT OBLIGATORY

Children with a
“Traditional” Stay-at-
Home Mother

% of children with a married
stay-at-home mother with a
working husband

0%

of children had a
20 traditional stay-at-home mom
In 2012, compared t0 41% in 1970

41

1970 2012
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USE OF COLOUR IN DATA VISUALISATION
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SEQUENTIAL

color is ordered from low to high

DIVERGING

two sequential colors with a neutral midpoint

CATEGORICAL

contrasting colors for individual comparison

HIGHLIGHT

color used to highlight something

ALERT

color used to alert or warn rea

der

High

Low
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COLOR IS NOT ORDERED

ALTITUDES.
Scurce: USGS HYDROIK
(1 km hydrologicaly correct Digital Elevation Model).

Meaters:

il
2]
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HIGHLIGHTS FOR COLOUR-BLIND PEOPLE

Color-blind-Friendly Blue and Orange Protanopia Simulation

'S%
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PIE, DONUT AND TREEMAP FOR HIGH LEVEL

ERGOMANIA.EU

' <

754 String.java

(@ ZSpecialSauceTasteTest. java

x build.xml

o4 CloverReportTask.class &3 Cloud Report

ﬂ TreeMap Report

freeMap

LinkedList

lreeMap:NavigableSu'.

Collections

ArrayDeque

TreeSet
+7925%

Collection. TreeMap.N...

Priority

IreeMa...
TreeM ap

Collec...
LinkedList.Itr

LinkedList.Des..

PriorityQueue

TreeMap...

TreeM...
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HOW TO MAKE PIE CHARTS USEFUL

2.0% 0-1%

s j: 14.3%

6.5%

7.3%
9.7%

8.9%
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Phones

Binders
. Machines
. Accessories
- Copiers
. Bookcases
f Appliances
~ Furnishings
. Paper
~ Supplies
B Art
. Envelopes

B Labels

B Fasteners

o T 1 4%

Chairs
Storage
Tables
Binders
Machines
Accessories
Copiers
Bookcases
Appliances
Furnishings
Paper
Supplies
Art
Envelopes
Labels

Fasteners

9.7%
9.0%
8.9%
8.2%
7.3%
- 6.5%
5.0%
4.7%
4.0%
3.4%
2.0%
1.2%
0.7%
0.5%

0.1%

14.3%
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CYCLICAL REALATIONSHIPS AND DIRECTION
KGDP: Guadalupe Pass
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COMBINING FEATURES

Agent

Tania Woo
Heidi Flacco
Scott Bailey
Jeff Tredwell
Natalie Azar
Dilya Abram
Sookie Hyun
Mark Roberts
Nelson Chan
Slava Fundas
Jon Hardy

Tony Parappa

First Call Resolution (%)

12 weeks

~A\A"
2 %0V
TS—N

LTI

70 %
73%
74 %
75%
T7%
81%
81%
85%
89 %
91 %

|

|
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10

Interaction Length (mins)

averape today

15
T

208
L

25

30

35

40

45

Call

50

Web Chat

55

60

TFRS Calls TFR(%)

N N W W S s NN W W W

13
16
12
10
12
13
12
13
10
13
17
12

23
31
25
30
17
15
33
31
30
23
41
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VISUALISING TIME

Exports and Imports to and from DENMARK & NORWAY from 100 101780
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FORECAST

Sales over time

$180 -

Sales ($Blllion)

&S & & &h
e
o N A D
o O O O

8588

2006-09: 2010: more  2011-14: 2015 & beyond: assumed
annual sales marked another period 10% year over year $158
+ growth of increase of  of steady growth increase in sales™ o
7-8% 20% sales  of 8-9% annually $144 .-
year over $131_.-¢
year, driven $119 _-®°
by a, b, and ¢ $108 _.e”"

$0
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WHAT IF TOOL

What if tool

Seacn.. LS

advanced search ->

€ 20l sendsnapsha || saddnew
2 child: food budget O] Wl
increase / Vv
NUCS2O:
= o - .“\ 1”--\",»/
R e T E NS .
-— -
\ | 7
O Expected Apple
share dividends
€0 2013 2014 2015 {b 2016 2017 2018
Income Expenses
Salary Health Travel Advice on how
[[3007] ﬁ to expenses in
the future to
House rent Food House be more
m 300 | 300 successful ->

Portfolio distribution
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Strikeouts on the Rise

There were more strikeouts in 2012 than at any other time in major league history.

e League average in the 1960s that the mound 2012
was lowered In 1969 League average
~——= | New York Yankees é
7.5
% . <
7

A
6
5
$ohogdale 4
N . Mitchell report
- on steroids
b 3
N o Strike zone enlarged
2.7 from 1963-68. .
Le.gu:s;‘mm Players return Designated hitter
from World War |l rule took effect.
U.S. enters
World War |
1900 1910 1920 1930 1940 1950 1960 1970 1980 1990 2000 2010
Last season, teams struck out at a rate never before seen: 7.5 times for each team every
game, an increase of nearly 20 percent from 2005. Ten of the 30 major league teams set
franchise records for strikeouts last season and most came close.
Strikeouts per game, 2012
NATIONAL LEAGUE BATTERS AMERICAN LEAGUE BATTERS
Houston Astros 8.4  Record Oakland Athietics 86 Record
Pittsburgh Pirates 8.4 Record Tampa Bay Rays 82 2ndmost
Washington Nationals 8.2 2ndmost Baltimore Ornoles 81 Record
Atlanta Braves 8.0 Record Seattle Mariners 78 2nd most
Arizona Diamondbacks 7.8  4th most Toronto Blue Jays 7.7 Record
Cincinnati Reds 7.8  4th most Chicago White Sox 7.4 Record
New York Mets 7.7 Record Boston Red Sox 7.4 Record
Milwaukee Brewers 7.7  3edmost New York Yankees 7.3 2ndmost
San Diego Padres 7.6 4th most Los Angeles Angels of Anaheim 69 Record
Chicago Cubs 7.6 3edmost Texas Rangers 6.8 &hmost
Miami Marlins 7.6  &6th most Detroit Tigers 6.8 12t most
Colorado Rockies 7.5  3edmost Cleveland Indians 6.7 10m most
St. Louis Cardinals 7.4  3¢d most Minnesota Twins 6.6 4th most
E R G 0 M A N IA - E U Los Angeles Dodgers 7.1 3ed most Kansas City Royals 64 Thmost
San Francisco Glants 6.8  7th most
Philadelphia Phillies 6.8 15th most
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SUMMARIZING REPEATING INFORMATION

Moonville: active users over time

¢» 100,000 Sep-Dec 2013 Jan-Mar 2014 Mar-Dec 2014 YTD 2015 94.255
8 Moonville The number of Growth was marginal The revamped game
S 90,000 ' jaynched with active users through the rest of 2014 as  plus partnerships
g 80 000 5K active users  increased with we halted marketing with social
35 ’ in Sep. Early steeper 9fforts to focus on quality media channels
<  70.000 feedback was trajectory as a improvements. have been very
’ mixed; still, the result of friends successful. Given recent
number of and family growth rate, we
60,000 . . -
active users promotions. anticipate we will
50,000  nearly doubled surpass 100K active

In the first four 39,214
ths.
4.000 1 ™ 28,746

30,000

20,000 10,931
10.000 5,680

0

users in June.

Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May
2013 2014 2015

ERGOMANIA.EU
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COMPARISION OF CITY BIKE STATIONS

Citi Bike: A tale of two docking stations

12AM 1AM 2AM 3IAM 4AM SAM BAM 7TAM BAM 9AM 10AM 11AM 12PM 1PM 2PM 3PM APM S5PM &PM 7PM S8PM 9PM 10PM 11PM

v [\ﬂ

8 Ave & 2K | (‘\
W 31 St f\

oK w"""“-—«'wwﬁl lL

K
Central ’%
Park S &
6 Ave

1.( AN A A

0K Do 2 geeeis Peveesi copwie 143040 S eeeey vitege
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COMPARING WEEKDAYS AND WEEKENDS

Citi Bike in New York: Journeys by hour of day and day of week
(weekend days are red, weekdays are grey)

3500 /

,‘
3000 ¢ / \
2500

2000

journeys

1500

1000

S00

———
O ‘i\\_ _

2AM 4AM ©6AM B8AM 10AM 12PM 2PM 4PM 6PM 8PM 10PM

ERGOMANIA.EU hour
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AVOID THE SPHAGETTI GRAPH

Types of non-profits supported by area funders

2010 2011 2012 2013 2014 2015 | % of funders

Types of non-profits supported by area funders 67% <>_(o 75%
Health W
100%

0% 3% “
o =cuoation ~~———2=

70% - o
60%

50% Human 60% “
40% : \/>..<>..<>< 5%
services

30% _—
20%

10% - Arts & Ch—(
0% _\__ :><><>< 43%
2010 2011 2012 2013 2014 2015 culture 20%

Other % I N o~~~
30%

eme Arts & culture === Education === Health === Human services === QOther

Percent of funders
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BUMP CHARTS TO SHOW RANK CHANGES

Citi Bike's Top 8 stations: How did W 20 St & 11 Ave change in rank over time? Citi Bike's Top 8 stations: How did W 20 St & 11 Ave change in rank over time?
0
12K 1
2
10K
3
w 8K
> 4
2 =
£ o
o 6K 5
W20St&11Ave 6
4K
7
2K
8
W o~ \
s . W 20 St & 11 Ave
Aug 13 Oct 13 Dec13 Feb 14 Apr14 Jun 14 Aug 14 Aug 13 Oct13 Dec13 Feb 14 Apr 14 Jun 14 Aug 14

Citi Bike's Top 8 stations: How did W 20 St & 11 Ave change in rank over time?

Labels: iournays, |

0

Rank

W20 St

Augl3 Oct13 Decl3 Feb 14 Apr 14 Jun 14 Aug 14

ERGOMANIA.EU
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JUMP PLOT

Software Development Life Cycle Dashboard s
25th %tile Median 75th %tile % Change
above 4.3hrs 6.4hrs 9.9hrs A5.2%
TR R Median Product Distibution in Hours Masimum Product Disttbution in Hours

869
776 755 694 673 858
447 445

Golong forward in process

Time in Hours

\ ) /Gomg backward in process

!
Il
g
Median Hours Elapsed

below

1 2 3 B 5 6 7 8 9
Open Committad In Deviopment In Testing Testing Reviewed Closed
Development Complete Testing Fabod Complete
Checkpoints
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TI M E H E ATM AP When do your users visit?

Users by time of day

12am
2am
dam
Table Heatmap
LOW-HIGH bam
A 3 C A B C
Category 1 15%  22%  42% Category 1 15% — G
1 1
campoy2| 4% % 2 Caegory TR B N 0 10am
Category3  35%  17%  34% Category 3 JEELAN 177 m — 1 1
Category4 30%  29%  26% Category 4 m 29% 1 1 1 1 12pm
Category5 55%  30%  58% Category 5 m —
Category6 11%  25%  49% Category 6 11%  25% — I N — Zpm
1 1 ]
I N 1 4pm
1]
] bpm
1 8pm
1 1
1 10pm

Sun Mon Tue Wed Thu Fni  Sat

] 6 11 16 21

ERGOMANIA.EU Last 30 days w
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INTERACTIVE HEATMAP

ERGOMANIA.EU

Products heatmap

Search...

>
advanced search ->

York Offshore Equity (YOE)

®

euy [ wten | open
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INTERACTIVE SCATTERPLOT

Market sentiment tool >

advanced search ->

Currently showing 10 relevant
productz Select ﬁ?ters T Select y-axis value: Social sentiment W | . Select sources: | [ El
the product selection: Price of product A
Amount of shares — |
Segment: Dividend per share »
Performance é
BNPPF recommend. =
Portioomatch 1 3 E—
2 1
g Klaas on Twitter:
O "I think YOED is
Select x-axis value: YRO doing a really
good job with this
Country: Expert opinion VvV - - : new product.”
Price of product (Open Folow  Buy
Amount of shares
Dividend per share o
Performance ESC
BNPPF recommend.
Portfolio match
Maturity:
Dividend per share: \/

ERGOMANIA.EU
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SLOPEGRAPH

Employee feedback over time

Survey category

Peers

Culture
Work environment

Leadership

Career development

Rewards & recognition

Perf management

ERGOMANIA.EU

P tf bl oo
ercent favorable 91%

85%

80%

76% @) 75%

59% ._____.———_'—‘ 62%

49%

45%

41% 42%

33% 33%
2014 2015

Survey year

Employee feedback over time

Survey category |

Peers

Culture
Work environment

Leadership

Career development

Rewards & recognition

Perf management

96%
Percent favorable 91%
85%
80%

76% O 75%

62%
590/0 M
49%
45%
41% 42%
33% 33%
2014 201 5
Survey year
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WATERFALL

ERGOMANIA.EU

2014 Headcount math

Though more employees transferred out of the team than transferred in,
aggressive hiring means overall headcount (HC) increased 16% over the course of the year.

£z

Hires Transfers In | Transfers Out Exits 12/31/2014
Additions Deductions Ending HC

1/1/2014
Beginning HC
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AVOID SECONDARY AXIS

Secondary y-axis

mm Revenue == Size of Salesforce Alterative 1: label directly Alternative 2: pull apart vertically
T S$1.2 - 4120 * g &% 120 1
: B Lo oaes 112 111 499 110 110 3
= $1.0- 100 & Empbwes ? & 100
= 2 o E
[ 3 . 60
> S0.6 - 60 = evenue .
&ZJ ’ 3 (Mlllrons) fé $1.0
$0.4 - - 40 § S S08
= $0.6 -
$0.2 - S $0.4 -
& $0.2
$0.0 . & $0.0 1
Q1 Qg 03 Q4 Q1 02 Q3 Q4 a1 | @2 ‘ 03 a4 | o1 02 Q3 y Q4 | - Q1/Q2/Q3|Q4(Q1/Q2| Q3| Q4
2013 2014 S S 2013 2014

FIGURE 2.26 Secondary y-axis
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GroupA GroupB GroupC GroupD

X y X y X y X y

10.00 8.04 10.00 9.14 10.00 7.46 8.00 6.58

WHAT IS A DASHBOARD? 8.00 6.95 8.008.14 8.00 6.77 8.00 5.76
13.00 7.58 13.00 8.74 13.00 12.74 8.00 7.71

9.00 8.81 9.008.77 9.00 7.11 8.00 8.84

11.00 8.33 11.009.26 11.00 7.81 8.00 8.47

Visual d|Sp|ay of data 14.00 9.96 14.00 8.10 14.00 8.84 8.00 7.04
6.00 7.24 6.00 6.13 6.00 6.08 8.00 5.25

Monitor conditions 4.00 426 4.003.10 4.00 5.39 19.00 12.50
12.00 10.84 12.00 9.13 12.00 8.15 8.00 5.56
7.00 4.82 7.007.26 7.00 6.42 8.00 7.91
5.00 5.68 5.004.74 5.00 5.73 8.00 6.89

Facilitate understanding

Group B

[
-III ergomania.eu
ERGOMANIA




PSYCHOLOGICAL MOTIVATION

= Desire to control
= Short term memory / single screen
= Option to drill down

= Splitting info between tabs
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OPERATIONAL VS. ANALYTICAL DASHBOARDS

Google Analytics Home When do your users visit?
Users Sessions Bounce Rate Session Duration Users by time of day
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GOOD STRUCTURE

CRITICAL BROAD OVERVIEW
GLANCEABLE DETAIL SUMMARY
INFORMATIVE SPECIFIC ITEMS/TASKS
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PERSONALIZATION

What we Peard - Personas

Christine, 48 Nancy, 49

CANTER MANAGER | CIREICTOR OF NURLING

“We need to identify improvement opportunities” “We modify the Drug Library to meet the practice”

Chriotine 1 2 shirewd leader whose Sty b malntalning operations, sexponding o
ewrchang.ng reeds of the arganiason, and emuring 3 wealdy Goooe daw. Shw reeda
malrtale and increase donce sath faction and the efficiency of e opezstion within ber
conter One way 10 a0 beve TNS I8 Ao Inerligent sepuinting. She wants 2 collext as
much prodoct ks pomsible st the lowest cost-per-Liter 00 the cegasiration.

Nancy I8 2 crists masager, 3 poopie person, and 3 deuective. S5¢'s I the boxtoem of “seducing
medacation erves” and interesind I8 peoerating “dean” separts with valsd alerts and sentined events
Mer maln odwctive &1 20 work closely with pharmuacies 2o align the peactice with the cinicad data
sets The data seganting drug adrnisists waon will indicate how turses ate betually caing the énggs
in hospizals snd any ersors or lerts will inform the rasges and limures of the Srog ba the futooe.

Carol, 37

FLOOR SLPETRVISOR

Jim, 52

SERVICE TECHWMICIAN

“Donor optimization, device optimization”

Casel oversees several concurvent plasenapheresis peocedures and sexponds % opet ational
CRNE, G0t Dersansel 30 LRarruanencs and beds that reguire service. Carol needs %o musimbie
the donor time spent at: checdn, walting room, and conmectnd 12 device. S reporta to the
Cardos Managnd and eeds 1o M 200 Ginwn wa ki Thrwes, st wmend Wil lation, NONOD save. and
rumber of procedures per day per operatoe. No doncr, no peodact, 80 Cardl needs bodies ia

“We want to increase the first time fix"

Jim typically anawees and sete-op Sls malnterance calls as he's flcing ancther machize. Me's
Dusdened wirh the hasd castnd knoliedge Ot commes from working on b sach nes foe W 10 18
years As sach he's sometimed the only one wha (A2 ardwer the tradischooting uestena One wiy
to make fie more productive would be 1o offer as Inteligent Trouble Shooting service that
operaors could Lse 20 Jump-start De dagnosis and once e wervice bs over, offer 2 QA check and

Aaln electioni paper work vioeage o e coud
Oviution, 48 Cacel, 37
il 4 e nese esesvass
. . » ] - e A . Ry
Y. “Wie modify the Drug Lidwary 19 st the prectic o § "W need 30 iennilly Improvement opportun lties S “Dencr optimisction, device optimization
B e LS
. Ropuete &« oo | N S
Semmary s . . Real Time Dashboard Loacee L
Devices " yoes
. - c.m Pro » Operators
B -
o t——— - — et G -
- . P
:.._..
“ien L " 000
" — p— e e S
TN -~ o RARAARS
Ot wca w 49 57

33
e

43 ) » 40 wm
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PERSONALISED DASHBOARDS

Gender B vou

B sveryone else
Female (408) ‘

Male (437) .

Generation

Traditionalists (41) —'

Baby Bocomers (368) ‘
Generation X (293) ‘
Millerials (143) ‘

Location
North America (341) ‘
Europe (274) ‘

South America (150) ‘
ssio e | —@
Antarctica (10) ‘

ERGOMANIA.EU
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= Overview O = Overview O € Country/ Temritory O

MOBILE SOLUTIONS

™ 141,938 [£3207,211 Visits :
141,938

[ | J
Lt

10+

e ] el R

Recents = Wave Analytics 5 o = = ==
' ° = ° Favortes ' ES
o

Case Team
L

. a—m_____ o
[ ————
' \ 500 how your team s handling thew
l‘ . l. . . £50105<) i thus sampie dashboged
-

Volunteering by Area of Focus Selling More Case Toam S
roundaton Volunteenng

How and wivire ane Salesionce volunteenng

hOUrs 1pe?

,UI VP Sales - Forecast Summary

Apps
Population by Continent

— = o

,3_ .,_:1 Analytics for Sales @ 8 Analytics for Service Project 8 Viow the 2020 Sopulation Siohen out br
e -

- . ontinent

Clark Diaz Closed Hipeling
! NEAS  FIDdre 1IRey)

Top Open Opportundies

Maria Floids

Dashboards
= & -

All open opportunites sorted by sum of

Amount descending

Francisco Eichenann

&

v [ R
] = —
3 I. P g — '.l'(ll\,'nh:uhr‘.b' Trend
{ i —
SR DK, ey s l .l Lavia Jorddo

L { s

swerforce volunteenng over the years

Case Overview Case Team Foundation Volunteering Lucas Roberts
Francisco Eichmann

- A FE - -...

Noble Auor
Laia Jeroea

' $aw --.------

Lenses .
» Verie Brokke Lucas Roberts
e vw ___ ol .. .-

Closad vs Pipeling

Alba Medhursdt g - e ‘ P R Y

2 sum of Closad  Mipaine (Rey) ; Noblke Aue

LARL --.'.---_--

Bily Sauer Verte Bradke
s v - -..-.-

\ - ' 12
N Alba Medhurst

Top Open Opportunities Claudie Obertbrunner
3 - LU, | [ —

Ebozer Rowe ’ g Bily Sauer
: 7 = : ) - . --.-......-
Sarah Lin Claucie Obarbrunnes

- L | P —

Elezer Rowe

Average Age of Case Trend Population by Continent

Korry King
\ Lo - -....----
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THE | W1 XFORT HOTEL
“You are tasked with showing the revenue per

available room (RevPAR) for your hotels and in B
comparison to a peer group.

You need to organize hotels by regions and compare
those to hotels within the same region.

S0 48 46 44 42 40 38 36 34 32 30 28 26 24 2 0 18 16 14 12 10 8 6 - 2 0

You need to show data over time, showing a selected | W h |

number of weeks in the past. AN B M AW | o 12230 08 3388

ke 8387 8107 8000

HE 12665 RevPAR: {5 s
Avg: 100 79 Group RevPAR: 157 14

You want to see the spread for available rooms from
the lowest-priced room and the highest-priced room.

You need to understand how quickly the business is

reacting to these prices and how much alignment

exists between the different locations.

RevPAR Index Variance from 100 RevPAR vs. Group RevPAR ® Above Index @ Below Index A Selected Region
You need to provide an on-demand (interactive) secu [ LR
breakdown to the daily rate by segment and channel. o 68 g, e |
Shanghai 42 Bt 1 Yool
ek Do ¢ ey R |
ouosi| (ORI NS |
15 10 -5 0 5 10 15 0 10 20 30 #& SO 60 70 80

ERGOMANIA.EU
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Days Left EOQ QTD Transactions  QTD Active Clients QTD SAMs
76 90 3 37
QTD Sales Admins Designers Servers
726,225 170 109 16
Running totals
Compared to?
B current
1400K B Previous
B This Q, previous year
Older
1200K
1000K
BO0OK
2016 Q2
$726K
600K
400K

200K

UK

ERGOMANIA.EU
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9 User Analytics v Q

Channel selection

UK Grocery v This week, 8-14 Aug v < >

Activity snapshot ciose Activity summary

100
- O Australia FOR CHANNELS FOR PAGES
(Grocery
O UK Grocery =

v Australia \Waa “_
W0 O Grocery Weekly 6 of Page Average

O n o (o) Australia aclive v registered Visits . session

A - Grocery users users VIEWS lenght

200 74 22% 74 74 74
O UK Grocery +88% +88% +88% +88% +88%

@ from 66 from GE from 66 from 66 from 66

100 O UK Grocery

74 14% 18 345 00:20:22

My Dashboard - o . - L
+88% + 3% +3% +0% +t88%

Act|v|ty trends for  Average sessionlenght v

Slice & Dice o ) L
+3% +88% +88%

FS 22% 255 4567  01:18:22

Storyboards - 00:00:14

0 QO 1 Y, Q0o
+99% *S50 +1 o +838%

o :58:1
JE o O 40 Pop up category review 5 12% 99 21 03 58_ _4

+99% +3% +1% +88% +33%

. / o _—9 99 21
O’/ O 30 Market Overview 2 1% 2% 129 03:58:14

5 12% 99 21 03:58:14

o 20 o wleg:! 27¢
+99% *o +1% +88% +33%

O Quick start

74 14% 18 345 00:20:22

+88% +3% +3% +0% +88%

Cate JOry overview

) )7 ] 24 10 K. I
AUG AUG SEP SEP SEP SEP OC1 NOV NOV

@ All channels @ UK Grocery (=) Australia liquor
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g User Analytics v Q

Channel selection Client selection

UK Grocery v Heineken v This week, 8-14 Aug v 4 >

Activity snapshot ciose Activity summary

"\'I' AU‘_‘Udhd FOR CL'ENTS FOR PAGES

Grocery

O UK Grocery Austral
- Australia )

200 (o) (f'r(‘ll‘"[‘.’ Weekly % of Pac Average
O UK Grocery B o Australia i active v  registered Visits .1:.;:( EIHOY

arocery o Grocery users users VIiGWS lenght

74 22% 74 74 74
. O UK Grocery +88% +88% +88% +88% +88%
O UK Grocery B
from 66 from 66 from G4 from 66 from 66

100 O UK Grocery

74 14% 18 345 00:20:22

My Dashboard - o - o -
+88% +3% +3% +0% +88%

ACtIVIty trends for Average session lenght v
7 22% 255 4567 01:18:22

+12% +3% +3% +88% +88%
Storyboards o N o 00:00:14

o 5 12 99 21 03:58:14
o Q o— —Q —O 40 Pop up category review +O9% ?‘ % +88% 3%

\\
0
0 00

\\ // O 7 y
\O/ o S0 Market Overview 2 1% 9.?> N 2.1‘2 03:58:14

5 12% 99 21 03:58:14

QQos 20 o/ Qoo 2170
+99 % S +1% *oo e *336

o ' Quick start

74 14% 18 345 00:20:22

Category overview - o _ , -
+88% +3% +3% +0% +88%

20 27 3 10 17 24 10 3 10
) S ) o o ) | A

@ All channels D All client avarage E] Heineken E] Kellogs
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SETTINGS Q

ERGOMANIA.EU

9 User Analytics v

Channel selection Client selection

UK Grocery v Heineken
Activity snapshot ciose
active users Australia
Grocery
O UK Grocery
300
LI Crarary B Australia
O UK Grocery B o Grocery
O UK Grocery B
100 O UK Grocery

Activity trends for

;‘.{..|:a AUG ;1:_}: Z"LV SEP

@ Kellogs

@ All channels D All client avarage @ Heineken

Average session lenght v

O

User selection

All users v

Activity summary

FOR USERS FOR PAGES

o) Australia Weekl % of
Grocery oK © O
active v registered
users users

74 22%

o UK (,:lfll.'(i‘_’f‘,' +88% +889%

from 66

74 14%

My Dashboard
Slice & Dice

7 22%
1 * 3%

Storyboards

4 5%

5 12%

Pop up category review

0. 00

Market Overview 2 ‘%

20 5 12%

Quick start

Category overview

74 14%

Visits

255

+ 3?1)

This week, 8-14 Aug v

Page
vViews

4567

+88%

+88%

21

345

Average
5e5s5i0n
lenght

74

-] 0
+88%

00:20:22

+88%

01:18:22

00:00:14

03:58:14

A

oo %

03:58:14

03:58:14

+ 17

00:20:22

OO/
+88%
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9 User Analytics

SETTINGS Q

v
Channel selection Client selection User selection
UK Grocery v Heineken v John Smith v This week, 8-14 Aug v <
Activity trends for  Visits v Activity summary
FOR PAGES
Average
- i
74 14% 00:20:22
My Dashboard . . .
e 7 22% 01:18:22
ab R +12 +3% +88%
O Storyboards 4\'_’ a 5% 00:00:14
O 30
S 5 12% 03:58:14
o FOop up category review +99 3 +339%
O
o—©O O 0
" Market Overview 2 1% 03:58:14
O
) 5 12% 03:58:14
Quick start +QQ% iy .,
10 S ’ A
) 74 14% 00:20:22
Category overview
o +88" +39 +88%
20 10 17 10 3 10
UC ( SEP SEP SE E OC1 NOV NOV

@ John Smith
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THANK YOU FOR
YOUR ATTENTION!

DR. ANDRAS RUNG

andras.rung@ergomania.eu
+36 30 397 5008
WWW.ergomania.eu
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